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W ell, we 

certainly 

have gotten used to seeing and hearing 

“unprecedented, rescheduled, can-

celed, and closed” over the past couple 

of months. Aristotle said, “When it 

comes to the unknown, a lot more bad 

things could happen than will happen.” 

I don’t say this to downplay the current 

situation, and everyone who has dealt 

with the loss of a loved one has certain-

ly endured a traumatic event. As hu-

mans, we have demonstrated over time 

great adaptability, resilience, and faith. 

Those attributes will serve us well going 

forward again. You are probably won-

dering what the heck does this have to 

do with Jaguars. I would argue every-

thing! We keep them because of our 

love of the machine and design, de-

spite all the challenges associated with 

keeping them running. Jim, Linda, 

Chris, and I decided to go ahead with 

our May outing, even with the uncer-

tainty of the current situation. We 

adapted our planned outing while keep-

ing it flexible and have faith that others 

like us simply want to get out and enjoy 

the cars and each other (from a dis-

tance). I look forward to seeing more of 

you over the coming months. —Terry  ❑ 

 

 On the Cover . . .  Photos: Matthew Johnson 

F-TYPE. And E-type. I recall Allan — my Growl Editor predecessor, if you don’t know — 

suggesting that we limit, if not entirely cease, putting our own cars on the cover while in 

the Editor’s seat. I have remained devotedly, unfailingly dedicated to that edict unless I 

didn’t feel like it for some reason. But now … “Ah, my dear Allan, what if there’s a coro-

navirus outbreak that sparks stay-at-home orders for reasons of public safety and thus 

there are zero JAGSL events from which a cover shot could be taken, and no reader 

sent in a potential cover photograph this month? What about then, Allan? Hmm?”  

 

Here: The same chance encounter, but of the Jags’ butts. Don’t know whose F-TYPE. 

New Growl  Feature! If you’d like to support JAGSL and the Growl, and 

share an image of your Jaguar … in the form of a glossy, full color centerfold … 

we’re doing that now. $99.00 for a month’s run, online and in print.  
 

For details, contact Allan Ellis <allanthegrowl@gmail.com> 

http://www.jagstl.com/
http://www.jagstl.com/the-club/memberapp
mailto:matthewthegrowl@charter.net
mailto:%3cbig.cat92@hotmail.com%3e
mailto:allanthegrowl@gmail.com
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Contact the organizers of individual events with 

any questions. JAGSL calendar details will be 

filled in here as they are received by the Editor. 

(See Growl publishing deadlines, pg. 4.) 

Remember, the calendar is an organic  

document: if you want to host, do so! There can 

be multiple events per month — contact a JAGSL 

officer <www.jagstl.com/contact>. 

The Growl Editor publishes event info provided 

and as requested by others. The Editor neither 

sponsors, endorses, promotes nor necessarily 

knows anything about any event. 
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Month When? What? Where? By Whom? 

MAY 30th 

9:15a 

Dine and Wine Jaguar Outing to the Daniel Boone Home &  

Defiance Ridge Winery (for details, see email and the website) 

Terry Zerr / Jim Atkinson 

POSTPONED — watch 

email for updates 

SVRA 2020 Brickyard Vintage Racing Invitational @ 

Indianapolis Motor Speedway / Indianapolis, IN  [See page 14] 

Phil Taxman / Jim Hendrix 

JULY   19th JAGSL Birthday Party @ Glen Echo County Club 

3401 Lucas and Hunt Rd, St. Louis, MO 63121 

Jeanne & Terry Carmack / 

Charlotte Bukowski & Tom Loew 

19th 

11:00a 

St. Louis European Auto Show —  

NOTE: Show was RESCHEDULED (originally Jun. 7, still subject to change) 

 

SEPTEMBER 19th 

9:00a 

All British Car & Cycle Show @ Creve Coeur Lake Memorial Park 

13450 Marine Ave. / St. Louis, MO 63146 

Gary & Diana Schlueter 

OCTOBER  10th JAGSL Concours d’Elegance Allan Ellis / Lisa Hendrix 

17th Midstates Jeepster Association Tour Phil Taxman 

NOVEMBER TBD JAGSL Annual Meeting @ Plaza Jaguar St. Louis  

11654 Olive Blvd, Creve Coeur, MO 63141 

Terry Zerr / Lisa Hendrix 

JANUARY 

2021 

TBD Annual Awards Dinner @ Deer Creek Club 

9861 Deer Creek Hill / St. Louis, MO 63124 

Kelly & Sally Waite /  

Ben & Jen Hendrix 

<www.jagstl.com> 

As in previous years, the club is allowing us to park our Jaguars on the lawn just off the patio.  Please plan to arrive by 12:00pm to display your car. 

July 19th, 2020 at  Glen Echo Country Club  from  12:00 PM to  3:00 PM 

Cost: TBD St. Louis, MO 63121 
3401 Lucas and Hunt Road 

Luncheon:  A gourmet 
buffet lunch will be served 
at 1:00pm. Coffee, tea, 
and water are included. 
Other beverages are avail-
able (tickets will be availa-
ble at the check-in line). 
Our traditional birthday 
cake will follow the lunch. 
 
Program:  A short program 
regarding the Club activi-
ties for the rest of 2020 
will be presented. 

Lunch must be reserved in advance.  Simply fill in the information to the right, including your 
name and the number in your party, then clip out this section of the Growl and mail it to 
Jeanne Carmack | 241 Wenneker Dr. | St. Louis, MO 63124 as your RSVP. 
 
Glen Echo requires us to provide a head count for lunch in advance of the date.  Please mail 
your RSVP to arrive by July 15th. Contact Terry or Jeanne Carmack 
314.692.0566 | <tcarmack01@charter.net> with any questions.  

 

NAME:________________________________________ 

 

NUMBER IN YOUR PARTY 

(INCLUDING YOURSELF):  

19 JULY 2020 JAGSL BIRTHDAY PARTY RSVP 

http://www.jagstl.com/contact
mailto:lhendrix@curtispack.com
http://www.jagstl.com/events/calendar-list-of-events
http://www.jagstl.com/events/calendar-list-of-events
mailto:tcarmack01@charter.net
http://carsandcoffeestl.org/


 

Referring to a video that he forwarded to me, 

in which “Chip Foose reimagines the iconic 

Jaguar E-type” (available at <hagerty.com>), 

Jim Hendrix remarks, “Cool below!” And later, 

Mitch Mitchell sent the same video, comment-

ing, “Beautiful!” Thanks, Jim and Mitch, for 

thinking of me (and the Growl, I presume). I 

must say that I had a slightly different reaction 

to the video, after the following occurred in it: 
 

• Foose said, “I suspect that Enzo Ferrari was 

talking about the convertible when he said 

that the E-type was the most beautiful car 

in the world” [Emphasis mine.] 

• He asked, “How can we make that a real 

beautiful car?” [WTF?] 

• He opined, “To me, it looks top heavy.” 

• He indicated, “[I want to] make it a hot rod.” 

• He wants the E-type “a bit more lean and a 

little more ‘stylized’ ... what I mean ... [is] 

I’m slanting everything a little bit so it’s not 

so flat and square as the original car was.” 

• He inquired, “What’s the difference be-

tween working on a Camaro or a ‘32 Ford or 

working on this Jaguar? ... To me, there is 

no differences [sic] -- it’s just metal that 

you’re cutting up and moving around.” 

• He concluded, “The biggest difference is 

calling across the globe to get some of the 

parts you need. But other than that, it’s all 

the same to me.” 

• He assessed his design as “still [having] the 

feel of that original E-type, but just brought 

up to date” [and yet assesses the original 

design as “timeless”]. 

• And then Foose “cleaned up” the Series 1 E

-type’s headlights, bumpers, taillights, ex-

haust, and the “line for the side window.” 
 

What was my reaction? Uh, you need me to 

spell it out for you?! Because surely you read 

the bullets above, right? Well, all right … here  

 
 

[As the Growl is a family publication, and to protect 

some of our more vulnerable readers, the censors 

were forced to redact a portion of this text. We 

apologize for any inconvenience.] 
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goes ... 

!!!!!!!!!!!!!!!!!!!!!!!!!! 

 

Writing for TheThings (no, I don’t know, either), Cory Barclay introduces the “11 

Best Used Jaguar Cars For Under $10,000” found on CarGurus in May. I appreci-

ate Barclay’s advice that despite “all [having] been hurt by depreciation, … don’t 

let that sully your opinion of them.” Past that, Barclay’s assessment is maybe just 

a little suspect: 

  

The 2008 XJ Vanden Plas “comes with a 4.2-liter V8 engine good for 296 mph,” 

which, while I’m not an expert, sounds high for an ‘08 XJ, especially if the 2004 

XK8 Convertible, despite being “not the supercharged version” is considerably 

slower at “155.4 mph.” The 2003 XKR Convertible, Barclay helpfully mentions, 

“comes with a tuned 4.0- or 4.2-liter V8 depending when in 2003 it was made.” 

Now, I never went to journalism school, but it strikes me that which engine, specif-

ically, would be pertinent for this reporting. The 2004 XF “might look a bit more 

mundane than most Jags are used to” … er … look more mundane than most Jags 

used to? Or are Jags accustomed to assessing their comrades’ designs? (I’m so 

confused.) Barclay mentions that the 1967 420 available is “perhaps the coolest 

looking Jaguar on this entire list” about which I’d only take issue with the 

“perhaps.” And the folks at TheThings were apparently “shocked it’s under 

$10,000.” Agreed. Finally, for the 2003 XJR, Barclay comments that “multiple 

parts have been replaced on this car, making it a clear winner.” I think I’d include 

information about which parts were replaced, why, and with what. But I guess I 

like details when I’m shelling out even under $10,000 for an old Jag. I’m so  

foolish. I’d comment on the other five on the list save for exhaustion. If you don’t 

find irritation as enervating as I do, then I encourage you to write a continuation 

piece of this article in the July Growl issue. There will probably be plenty of space. 
 

<thethings.com> 

 

I don’t usually have patience for videos. However. This drone flight heralding the 

reopening (with COVID-19 precautions) of the Mercedes-Benz Museum in 

Stuttgart is kinda awesome. <https://youtu.be/LT0_SzhY4W8> 

https://www.hagerty.com/media/videos/chip-foose-reimagines-the-iconic-jaguar-e-type/
https://www.thethings.com/best-used-jaguar-cars-for-under-10000/
https://youtu.be/LT0_SzhY4W8


 

I was initially intrigued by the headline 

(“Oh, dear. Here we go again.” Not at all! 

“Really, Matthew …?” Well, okay, a bit, 

but I remained intrigued by this one — 

no, really! “Hmmm … color me skeptical, 

but I’ll trust you – for now. Continue.” K! 

On it!), “What Does COVID-19 Mean for 

Car Design?” I mean, because with a 

worldwide pandemic, medical supply 

shortages, sickness, economic calamity, 

and death what we’re REALLY worried 

about is what COVID-19 means for  

f%*#ing car design!!!!!!! (“Take a mi-

nute.” Thanks. Okay. Ready!) Anyway, 

Jonathan M. Gitlin, writing for ArsTechni-

ca, discussed with Jaguar head-of-

design Julian Thomson about how “the 

pandemic might leave its scars on fu-

ture cars.” Thomson, in part, responded, 

“People are going to be really thinking 

about health. They’re seeing that sud-

denly the streets are quieter, the air is 

cleaner. … I think for the car industry it 

will encourage electric vehicles.” We’ll 

see if first experiences with clearer air 

influence more to get behind fully elec-

tric vehicles. Thomson also mused, “"I 

think it’ll also affect 

people’s spending 

power – how they ac-

tually measure suc-

cess and how they 

measure the value of 

having stuff. So we 

could either see peo-

ple being more mod-

est and withdrawn, 

wanting to have sim-

pler lives. Or we could 

see them doing com-

plete opposite of just 

going mad, going cra-

zy, and saying life’s 

too short.” Likely, we’ll see both direc-

tions enacted. Undoubtedly, we’ll see 

diametrically opposed approaches. Be-

cause such seems our only route re-

cently. Maybe it will be the pandemic 

that enables petrolheads to embrace 

ideas such as Jaguar’s Project Vector 

and Destination Zero … or at least not 

scoff as readily. (See? After a rocky 

start, I stayed at least somewhat in-

trigued. But rest assured, I am still imag-

ining you losing interest at “I was initially 

intrigued by.”) 

 

Msterbee / Seniorius Lurkius, in a 

“promoted comment” following the arti-

 

Mitch & Pat Mitchell, long-time JAGSL 

members (“Since 1989”), thought that a 

“full page, color glossy in the center of the 

Growl” would be a terrific way for readers 

to “support the Growl” and simultaneously 

“display their pride and joy.” Mitch has 

provided our first “CAT OF THE 

MONTH” (Allan’s solid, if somewhat predict-

able, designation of the feature). If you’re 

interested, it’s $99.00 for a month’s run 

(online and print included). For submission 

details, contact Allan Ellis. 
 

<allanthegrowl@gmail.com> 
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I was initially intrigued by the headline, 

“Tata Is Worthless without Jaguar.” Must 

be hyperbole, I thought, but it’s nonethe-

less intriguing. Writing for motor1.com, 

Dominik Wilde writes, “While Tata has 

previously insisted that Jaguar Land Rover 

is not for sale, it does continue to look for 

a strategic partner.” He then says, “But 

according to market analysis ...” (he’s not 

clear about what analysis or even which 

market), “Tata Motors doesn’t just need 

help for Jaguar Land Rover, but it needs 

Jaguar Land Rover itself, because the Indi-

an conglomerate is said to be wroth noth-

ing without it.” 

 

I’ve always been skeptical, as I’ve likely 

mentioned in the Growl previously, that “is 

said” just isn’t a particularly trustworthy 

source, or at least no more reliable than 

“they” or “it,” both of whom are often tout-

ed as doing the saying. As for being “wroth 

nothing,” I’m just not sure what the con-

nection is, as that phrase means that Tata 

is not angry at anything (even if the term is 

archaic -- “wroth” is archaic, that is, not 

“anything,” which is still in common use).  

 

Later, Wilde indicates that “investment 

group CLSA” reported that “Tata faces 

increased debt,” yadda-yadda-yadda, 

which may or may not be the source impli-

cated in the article’s title, who claims that 

Tata is worth nothing without Jaguar; I’d 

pose that lots o’ debt might make Tata 

wroth, though. Then Wilde references an 

Automotive News Europe article, which 

apparently quotes “analyst” (presumably 

from CLSA?) Amyn Pirani, who, for some 

reason(s), apparently declared that 

“we” (CLSA?) “do not attribute any equity 

value to its [JLR’s] India business.” I 

looked at that article, too. It’s Nupur 

Acharya, writing for Bloomberg, via Auto-

motive News Europe, who mentions that 

Pirani “wrote in a report” about that equity 

value. But that article is no better ... may-

be even worse ... about the specific 

sources. I could have looked up CLSA, but 

I lost interest, as I imagine you had after 

you read, “I was initially intrigued by.” 

 

<uk.motor1.com> 

 

<europe.autonews.com> 

cle, had this to say: “I can definitely see 

many people wanting to move to types of 

transportation where they are separated 

from other people,” a notion that I applaud-

ed whole-heartedly! (Separation from other 

people is something that I’ve aspired to for 

some time, and it’s heart-warming to see 

others embrace it – if not each other.) Such 

separation desire may lead, Msterbee con-

cludes, to “more private cars and ride share 

than trains and buses. Which is sad, be-

cause from a traffic and energy use per-

spective, we need to continue to increase, 

not decrease, mass transit.” Agreed. Now 

here’s the design challenge for you, Thom-

son and JRL: a mass transit system that 

maintains privacy, quiet, and blessed isola-

tion. (“Couldn’t leave well enough alone 

and end on a positive note, eh?” Nope. Why 

on earth would I do that? Not like anybody 

read this far anyway, what with all of these 

words. I know! Why don’t I end with a pic-

ture? That’s at least comparatively neutral, 

people’s eyes will come into contact with it, 

and there was a particularly fine photo-

graph from Jaguar of an F-TYPE accompany-

ing in the article. “Good show.” I mean, 

yeah — you don’t have to tell me.)  
 

<arstechnica.com> 

mailto:allanthegrowl@gmail.com
https://uk.motor1.com/news/422894/tata-worthless-without-jlr/
https://europe.autonews.com/automakers/without-jaguar-land-rover-tata-motors-has-no-value-analyst-firm-says
https://arstechnica.com/cars/2020/04/what-does-covid-19-mean-for-car-design-we-ask-jaguars-julian-thomson/
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O 
n a beautiful recent Saturday afternoon, of which 

there have been far too few in this pandemic-induced 

coma of a cold rainy April, I had occasion to exercise 

one of the old Jags I am happy to be caretaking. Little did I 

know that a routine errand would later become the subject of 

Internet advertising. Kindly allow me 

to explain …  

 

My wife, Mary Alice, is an accom-

plished seamstress who has been 

spending a considerable amount of 

her time in quarantine by sewing 

and knitting. She is a regular cus-

tomer of a quaint fabric and yarn 

store near our home in Huntingdon 

Valley, PA known as Stich Central 

(<mystitchcentral.com>). The wom-

en who own and run this place have 

quite nimbly adapted their business 

plan to serve the needs of custom-

ers in the time of social distancing. 

They now offer online sales of mer-

chandise with shipping or, in the 

case of fortunate nearby crafters, 

curbside pickup. Yes, the resource-

ful sewing and knitting counterpart 

of take-out dining. 

 

In any event, when Mary Alice men-

tioned needing to pick up her latest 

round of supplies, I was only too 

happy to suggest a chauffeur-driven 

trip in our 1958 XK 150 Drophead 

Coupe. Ever the good sport, she 

agreed and off we went on our er-

rand, not imagining what a stir it 

would create. The old Jag attracted 

some curious onlookers, and one of 

the shop owners even snapped a 

photo (the very one accompanying 

this prose) of my gleeful spouse 

holding aloft her purchases freshly 

obtained from the pickup area, while 

I waited dutifully behind the wheel. 

 

Perhaps the most interesting aspect 

of the photo is the building now re-

purposed for retail. It actually began 

life in the 1920s as a studio for the famed stained-glass artist, 

Laurence Saint. He had been commissioned by John Pitcairn, 

Jr. to create stained glass windows for the nearby Bryn Athyn 

Cathedral (<brynathynchurch.org>). When Saint was unable to 

find the precise type of glass he required for his project, Mr. 

Pitcairn built him this unusual structure as a glass foundry. 

Saint, by the way, went on to do the windows in the Washington 

National Cathedral. 

 

The Jag has a shorter, but nevertheless interesting history. It 

was delivered in late 1958 to a purchaser in eastern Cana-

da, one of a few Drophead Coupes with overdrive, config-

ured in left-hand drive for the North American market. Early 

history is uncertain; however, circa 2001, it made its way 

to a collector in Louisiana who commissioned a full restoration 

by acclaimed marque specialist Tourist Trophy Garage. The XK 

150 went on to win Best in Class and Best in Show honors at 

the New Orleans British Car Day before being acquired by noted 

Texas car collector, Gene Ponder (<dreamgarage.com>). Under 

his care, it resided for many years in 

what can only be described as a 

“Garage-Mahal.” I am fortunate to 

have happened upon it through a 

broker friend and have only recently 

become its latest caretaker. 

 

In any event, we obtained the 

curbside purchase from the vintage 

shop, in the vintage car, and re-

turned home uneventfully that Satur-

day. We discovered only later that 

our visit had become the subject of 

this photo, with caption inserted, 

advertising Stitch Central on their 

Instagram feed – truly a local, digital 

advertising phenomenon if ever 

there were one, a social media cele-

bration of a rather ordinary event. 

 

Which brings me to the subject of 

the vintage guy in the picture, name-

ly Yours Truly. Like many of us in this 

season of cancelled car events and 

daily news which sucks the joy out of 

life, I have been seeking refuge in 

the driveway, when the weather co-

operates, tinkering with old cars. My 

consulting practice can be, since my 

supposed “retirement,” conducted 

primarily online. Hence, I consider 

myself fortunate to be among those 

least impacted by the pandemic. 

Nevertheless, and particularly with 

three adult children and their fami-

lies living in China, Senegal, and 

Washington, DC, respectively, these 

are anxious times. Accordingly, my 

wish for fellow vintage Jaguar enthu-

siasts is that you, too, may find sol-

ace in time spent driving and main-

taining these pieces of kinetic art, 

the beauty and eccentricity of which 

inspire admiration, marvel, and occasional frustration. As goes 

the pre-Internet advertising slogan of more normal times gone 

by, “Happy Motoring!” ❑ 

By Anthony Tinari 

Tony Tinari is member of the Delaware Valley Jaguar Club, and his article, 

republished with his kind permission here, originally appeared in the May 

2020 issue of The Jaguar’s Purr <delvaljaguarclub.com>. Tony found a 

rather worn copy of the Growl included in the paperwork of an E-type 

(featured in that issue) that he had just purchased; he contacted me, and I 

sent him additional — pristine (thanks, Allan!) — copies (and lots o’ photos I 

previously had taken of the car), to enhance the Jag’s documentation. Tony 

and I have been corresponding delightfully since. — Ed. 

Photo courtesy of Anthony Tinari; knitted afghan (and knitting needle) courtesy of Heather Johnson 

https://www.mystitchcentral.com/
https://brynathynchurch.org/cathedral/stained-glass/
http://www.dreamgarage.com/dream-garages/featured/garages-to-ponder
https://delvaljaguarclub.com/the-jaguars-purr/


In the 1600s, the new science 

of optics was all the rage. 

Inventions like the telescope 

and the microscope revolutionized the way 

we see our universe, giving us access to 

the very small and the very distant. It 

forced people to reassess their relation to 

the world as they discovered the limita-

tions of bare human senses. Lenses of 

various kinds change what and how we 

see. The most obvious impact of that quin-

tessential late-nineteenth century inven-

tion, the horseless carriage, is on the way 

we move, on how we make our way 

through space. Along with extensive road-

way systems, the personal automobile 

greatly improved the human capacity for 

migration and allowed suburban sprawl; it 

changed the landscape in which we live 

and move. It changed our space. 

 

* * * 

I’d like to suggest, though, that the auto-

mobile is also a kind of optical device, a 

tool that changes how we see.  The world 

looks different through the window of a 

moving car than it does to a walker; a rid-

er sees the landscape in a whole new way. 

Walking, one might notice individual 

plants, details of buildings, the delicate 

designs of shadows. One’s field of vision is 

smaller, closer (though not always); the 

gaze lands on a vibrant iris, a dog on a 

leash, a pair of decorative shutters. The 

view from a moving vehicle presents a 

different picture: one sees on the scale of 

the block or the neighborhood as one 

whizzes past. The field of vision is wider 

(just try focusing on something “close” 

while riding in a car … or maybe don’t, 

since it’s a nausea-inducing activity).  

What you see is the shape of the commu-

nity, the structure of connection and dis-

connection, the gradual or abrupt borders 

between human and natural spaces.   

 

Those who live in walking cultures are al-

most guaranteed a series of familiar 

sights as they travel to and from their 

homes, seeing the same buildings, the 

same people, the same landscapes. The 

automobile can quickly transport one to a 

new space within minutes – even a mere 

hour’s drive away can present one with a 

quite foreign landscape. A glance inside 

other cars on the road will almost always 

reveal strangers. Driving and riding force 

one to confront the strangeness of the 

world and recognize the extent to which 

we ourselves are always potentially outsid-

ers. A packed parking lot two towns away 

is, from this perspective, a startling sight. 

It will be full of strange cars and strange 

people, a whole other universe of social 

connections of which we are not a part. ❑ 
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Background: SWTOR Screenshot (by Vodun) | Script excerpts: George Lucas | Photos, design, addl. script: Matthew Johnson 

[EXT. TATOOINE - MOS EISLEY - STREET - ALLEYWAY - 

USED SPEEDER LOT] Ben and Luke are standing in a 

sleazy used speeder lot, talking with a tall, grotesque, 

insect-like used speeder dealer. Strange exotic bod-

ies and spindly-legged beasts pass by as the insect 

concludes the sale by giving Luke some coins. 

 

LUKE 

He says it's the best he can do. Since the XP-38 

came out, they're just not in demand. 

 

BEN 

It will be enough. 

 

[EXT. TATOOINE - JAG SPEEDER DEALER] Having 

warned Luke that he would never find a more 

wretched hive of scum and villainy and to be cau-

tious, Ben departs, seeking passage off-planet. Luke 

gets distracted by the shiny speeders in the dealer 

next door. The coins from the sold Landspeeder 

proved not enough for the speeder of his dreams. 

  

THREEPIO 

I can't abide these Jawas. Disgusting creatures. 

  

LUKE 

If only the negotiations had gone better! 

  

[EXT. TATOOINE - MOS EISLEY -  STREET] Luke, 

Threepio, and R2 trail after Ben, Luke wondering how 

their destinies would have changed had they been 

able to afford the Jag Speeder. 

[EXT. TATOOINE - MOS EISLEY - STREET] The 

Jag speeder is stopped on a crowded street by 

several combat-hardened stormtroopers who 

look over the vehicle. Having been informed 

that Luke had been seen at MOS EISLEY JAG-

UAR earlier in the day, a Trooper questions 

the driver, who he thinks is Luke, but is an ally 

of Ben’s, asked by Obi-Wan to run interfer-

ence. 

 

TROOPER: How long have you had this speed-

er? 

 

“LUKE”: About three or four seasons. It’s for 

sale if you want it. 

 

TROOPER: Let me see your identification. 

 

“LUKE” (speaking in controlled voice): You 

don’t need to see my identification. 

 

TROOPER: We don’t need to see his identifica-

tion. 

 

“LUKE”: This is not the Jag you’re looking for. 

 

TROOPER: This is not the Jag we’re looking for. 

 

“LUKE”: I can go about my business. 

 

TROOPER: You can go about your business. 

 

“LUKE”: Move along. 

 

TROOPER: Move along. Move along. 



Phil Mannino, President, Jaguar Club of Southwest Florida, sent the 

following about this year’s International Jaguar Festival: 

Extended Jaguar Club Members and family, as we are start-

ing to hear discussions on loosening COVID-19 restrictions, 

behind the scene, planning continues for the International 

Jaguar Festival (IJF) October 28 through November 1, 

2020.  Jaguar Club of Southwest Florida is your host club for 

this year’s festival.  

 

The latest overview summary of this year’s event is below. 

Please reference our club website at 

www.jaguarclubofswf.com/ijf-2020 for more details.   

 

The Sanibel Harbour Marriott Resort and Spa is the host ho-

tel for this year’s event, and what a great hotel to host. The 

resort, located on the Punta Rassa, an 85-acre peninsu-

la on San Carlos Bay, Fort Myers, Florida, a short distance 

from Sanibel and Captiva Islands. 

 

The Concours d’Elegance is on Friday, October 30, located 

on Marriott’s Berkley Park overlooking the beautiful San Car-

los Bay and the Sanibel Island Bridge.    

 

There are many interesting and fun events scheduled: 

 

Wednesday, October 28  

 

• REVS Automobile Museum, a “Miles Collier Collection” in 

an 80,000 square foot building of automobile history. 

You will experience a purposefully curated assemblage 

of the most profound and rare automotive innovations of 

our time. The collection was declared the “Finest Sports 

Car Collection in America” by the New York Times. 

• Wednesday evening, a two-hour dinner cruise on the 

Marriott Princess Cruise Ship, cruising down the San 

Carlos Bay.  

 

Thursday, October 29 

 

• Morning rally and scenic driving. We know you will enjoy 

either event of your choice. 

• Thursday evening, the IJF Welcome Reception, hors 

d’oeuvres served (dinner in the hotel or at your favorite 

restaurant) 

 

Friday, October 30 

 

• Jaguar Club of North America/Jaguar Club of Southwest 

Florida IJF Concours d’Elegance.   

 

Please reach out to Phil Mannino (IJF Chairperson) at  

philmannino2@gmail.com for ques-

tions that you may have.  

We look forward to seeing you 

all at this year’s IJF event!  

  

Kind Regards, 

 

Phil Mannino 

Jaguar Club of Southwest 

Florida 

President 

https://www.jaguarclubofswf.com/ijf-2020
mailto:philmannino2@gmail.com


 

XK120, 140, 150 / E-Type /  

Early Saloons / XJ6/XJS /  

XK8 / Late Models 

Jaguar Owners have 
our full support! 

With Moss Motors' professional sales 
staff, engineers, technical team, and a 
long legacy of service, Jaguar owners 
can expect top-tier parts selections and 
availability. And with two warehouses, 
our delivery is fast across the country. 
 

Long live the Jaguar. 

Call to request a free parts catalog. 

800-444-5247 | www.XKs.com | parts@XKs.com  

 

EDITOR’S IDLES: Matthew Johnson 

T 
here was an occurrence in April, one that repeated in 

May, that I didn’t think would ever happen, or at least 

not until after I had retired (which I also think may never 

happen): I put more miles on my E-type than I had on my Honda, 

my daily driver. In fact, I put more miles on my E-type than the 

household’s daily drivers combined. And it weren’t no gallivantin’ 

‘round the country, neither – I didn’t put that many miles on the 

Jag. Camila Domonoske, writing for NPR <npr.org>, reports that 

since the pandemic and accompanying shelter-at-home regula-

tions, total driven miles in the U.S. has dropped by 40%, and “in 

some states, mileage eventually dropped more than 60%.” Do-

monoske mentions, “The decline [in driving] in late March ap-

pears to be without a peacetime precedent.” In my case, it’s not 

that I’m not driving; I’m just not going anywhere. (“So what else 

is new, Matthew?” Yeah, indeed.) As perhaps many of you older 

Jaguar owners (older Jags, not older owners, but maybe them, 

too) know, driving for the sake of driving is an entirely different 

experience than driving to get somewhere.  

 

Using driving as a leisurely activity instead of a necessary part of 

some other task seemed to dawn on a friend of mine recently. 

She’s quite extroverted (a malady so foreign to me that I cannot 

even begin to empathize) and mentioned that she was “going 

crazy” staying at home. So loony was she feeling, as it happens, 

that she was considering “going for a drive” (in a 2016 Ford Es-

cape). She offered this possibility as if I would be perplexed by it. 

My response? “Sure! Why not? I do that all the time.” I texted her 

a photograph of local scenery – distantly located down the eter-

nal bonnet of the E-type. She went for a drive. She apparently 

enjoyed it – getting her “out of the house” as it did. 

 

Another friend of mine has started regularly driving not to get 

anywhere (in a late-model GMC pick-up truck of some kind and 

year – who knows, 

and who cares?). He 

appreciates observ-

ing his environs in a 

new way. Mainly, he 

drives in usually 

heavily populated 

and busy areas, mar-

veling at 1) the eerie

-but-alluring quiet 

and 2) places that 

absolutely should be 

eerily quiet but are 

instead packed with 

people. Illustrating 

the latter, he men-

tions Walmart park-

ing lots as a for in-

stance. (They are 

“dangerously and 

disturbingly normal” 

as he describes 

them. He also uses 

an alternative term 

for “people” that is 

https://www.npr.org/sections/coronavirus-live-updates/2020/05/06/851001762/the-pandemic-emptied-american-roads-but-driving-is-picking-back-up


somewhat less than endearing, but I opted for the general 

“people,” lacking as that term does, in overt value judgments.) 

He describes his drives as “enjoyable.” I imagine that that’s so … 

you know, like a documentary about the Great Depression or the 

Falklands War is 

“enjoyable,” what 

with passing store-

front after store-

front, closed dur-

ing normally peak 

business hours, 

realizing how peo-

ple must come to 

terms with seem-

ingly having to val-

ue life over liveli-

hood (or worse, 

when it’s revealed 

that many don’t). 

 

Yet another friend 

of mine (Yeah, I 

know, weird, 

right?! Maybe 

makes my claim 

about lack of famil-

iarity with extrover-

sion suspect, cuz I 

guess I have a few 

of ‘em despite my general dislike of people. ‘Tis a real puzzler.), 

noticed oil underneath her Honda, and surmised that something 

is wrong. I’ve noticed a small pool collecting beneath mine as 

well. Melodramatically dawdling oil drips may go entirely unno-

ticed under daily drivers usually — but appear profligate if the 

automobile sits for weeks on end. Not likely a cause for concern. 

 

Ironically, as folks have used their cars less, they may learn 

more about them. For instance, that “starting a vehicle after a 

long hiatus has some perils,” NPR helpfully informs its audience: 

“Dead batteries are common and tires can develop flat spots.” 

This reporting (and the advice that accompanies it) I found utter-

ly charming. People don’t know about dead batteries and tire flat 

spots and the fact that gasoline can go bad? But why would they 

know? If you’ve a, say, pre-2010 automobile (all of mine are), 

play a game: count the number of cars older than yours that you 

pass (anywhere, any drive, any time … unless it’s an actual clas-

sic car event or there’s one nearby). You’ll quickly realize (if you 

don’t already know), that our throw-away culture certainly ap-

plies to automobiles. And newer cars just don’t have many is-

sues these days. They’re by and large not a lot of fun, either. 

 

While the pandemic may lead a few to discover the pleasure in 

driving, it seems to me that it will be short-lived. When driving 

modern cars, the pleasure comes from outside: it’s the scenery 

… it’s unusual circumstances … it’s a change of venue. The driv-

er takes the car to the experience. When driving classics 

(assuming all goes well — it doesn’t, always), the joy is the car 

itself. The car is the experience. The rest is just bonus. ❑ 
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11714 ST. CHARLES ROCK RDST. LOUISMO63044 
Intersection of Hwy70 and St Charles Rock Road 1 mile west of the airport  

CONTACT JEFF AT: 314.348.5774 or JEFF@ITSALIVEAUTO.COM 

VISIT US AT <ITSALIVEAUTO.COM> 

WE BUY, SELL, RESTORE & REPAIR CLASSIC  
EUROPEAN SPORTS CARS & MUSCLE CARS 

 
• FROM SIMPLE REPAIRS to ROTISSERIE RESTORATIONS 
 
• STATE-OF-THE-ART EQUIPMENT & OVER 70 YEARS EXPERIENCE 
 
• AFFORDABLE RATES ($55.00/HR BODY & $65.00/HR MECHANICAL) 
 
• CONVENIENT PICKUP & DELIVERY 
 
•  EXTENSIVE RUST REPAIR & FABRICATION 

Have a classic car you want restored?  For your convenience, 
we’ll come to you and transport your car with our rollback! 

CONVENIENCE—VALUE—QUALITY—RESPECT  

mailto:jeff@itsaliveauto.com
https://www.itsaliveauto.com/
https://www.facebook.com/ItsAliveAuto/


First tag. (Please print your name clearly, as this is what will  

appear on your name tag). 

Second tag. (Please print your name clearly, as this is what will 

appear on your name tag).   

Third tag. (Please print your name clearly, as this is what will  

appear on your name tag).  

Name: 

 

Spouse: 

 

Address: 

 

City: 

 

Phone #s  

 

Email: 

Member benefits: 

 

• Attend social events 

• Attend the annual "dinner gala" 

• Celebrate JAGSL at its birthday party 

• Join us for monthly events (shows, drives, meals, other get-

togethers) 

• Enter your Jaguar in local, regional and national Concours 

d’Elegance competitions (or don't enter a car ... just attend 

the shows!) 

• Attend other local car shows and automotive events 

• Embark on road rallies 

• Learn from experts in tech sessions 

• Earn points by attending activities and hosting events -- good 

for prizes each year 

• Receive the monthly club newsletter, The Jaguar's Growl 

(print & digital) 

• Become a member of the Jaguar Clubs of North America 

(JCNA) 

• Receive a subscription to JCNA's bi-monthly magazine, Jaguar 

Journal 

• Receive significant discounts on new Jaguars (no kidding!) 

• And, best of all, experience camaraderie with great, fun-

loving, automotive enthusiasts! 

 

Consider ... you do not need to own a Jaguar to join JAGSL: the 

club welcomes all Jaguar enthusiasts! 

  

 

If you would like to purchase a JAGSL name tag, please complete this order form and mail it with a check, made payable to Gary Schlueter, 

for $15.00 for each tag delivered in person at the next JAGSL event. If you wish to have the tag(s) mailed to you, please contact Gary before 

sending a check to determine additional amount due for shipping. (You can contact Gary at 314.606.0025.) 
 

Gary Schlueter, 840 Rambling Pine Drive, St. Charles, MO 63303 

APPLICATION FOR JAGSL/JCNA MEMBERSHIP 

Membership fees: 

$63 per year for an individual membership 

$68 per year for a membership including partner (carries an additional vote) 

$32 for partial membership when applying after June 1st 

$23 for young enthusiast membership, up to age 25 ($11 after June 1st) 

We look forward to your support and participation.  

Note:  Single membership carries 1 vote (add $5 for additional vote). 

 

Make checks payable to JAGSL and send to:  

Diana Schlueter 

JAGSL Membership Chair 

840 Rambling Pine Drive, St. Charles, MO  63303 

636.477.1763 

__________________________________________________ 

 

__________________________________________________ 

 

__________________________________________________ 

 

________________ State: ____________ Zip: ____________ 

 

Home: __________________ Mobile: ___________________ 

 

__________________________________________________ 

Jaguars owned (optional): _____________________________________ 

 

                                            _____________________________________ 

 

                                            _____________________________________ 

 

Referred by (optional):      _____________________________________ 

JAGSL NAME TAG ORDER FORM 

Total enclosed ($15 x # of tags = $) 

(+ shipping, if applicable) 

 

$ ____________________________ 

First tag clasp: 

 

Pin:      

 

Magnet: 

Second tag clasp: 

 

Pin:      

 

Magnet: 

Third tag clasp: 

 

Pin:      

 

Magnet: 



The Jaguar’s Growl 

c/o Diana Schlueter 

JAGSL Secretary 

840 Rambling Pine Drive 

St. Charles, MO 63303 


