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A dv ert is in g  Po l ic ie s  

When? What? Where? By Whom? 

OCT 

17th 

JAGSL Concours d’Elegance @ 9:00a 

2041 Desloge Estates Dr., Villa Ridge, MO 

John Testrake / Lisa Hendrix 

OCT 

17th 

Midstates Jeepster Association Tour Phil Taxman 

NOV 

(TBA) 

JAGSL Annual Meeting @ Plaza Jaguar 

11654 Olive Blvd / Creve Coeur, MO 63141 

Terry Zerr / Lisa Hendrix 

JAN 

(TBA) 

Annual Awards Dinner @ Deer Creek Club 

9861 Deer Creek Hill / St. Louis, MO 63124 

Kelly & Sally Waite /  

Ben & Jen Hendrix 

Need to contact JAGSL to host an event or provide details? Send full text to Lisa Hendrix 

<lhendrix@curtispack.com> and she’ll forward your message to the group via email. 

Contact the organizers of individual events with any questions. JAGSL calendar details will be filled in 

here as they are received by the Editor (see publishing deadlines, pg. 4). Remember, the calendar is 

an organic document: if you want to host, do so! There can be multiple events per month — contact a 

JAGSL officer <www.jagstl.com/contact>. The Growl Editor publishes event info provided and as 

requested by others. The Editor neither sponsors, endorses, promotes, nor necessarily knows any-

thing about any event. 

<www.jagstl.com> 

I  just returned from another 

weekend of vintage sports car racing 

with Phil Taxman and Joe Allyn hosted 

by VSCDA (Vintage Sports Car Drivers 

Association) at Road America in Elkhart 

Lake, Wisconsin. Road America is a 

beautiful facility with racing history go-

ing back to 1955. The town of Elkhart 

Lake hosted road racing events before 

Road America was built and fully em-

braces the weekend’s events. I will 

leave it to Phil to write up the details of 

the racing. I will say that Phil represents 

Jaguar well as he had one of two Jagu-

ars racing. The other was a 1961 E-type 

that had been modified to an Eagle Low 

Drag body for racing. The weekend is 

such a treat with over 300 cars racing. 

In addition, there were many more cars 

simply driven and displayed at the 

track. The town of Elkhart Lake also 

hosts a car show with a wide variety of 

cars. I believe the atmosphere is more 

open and friendly than for a typical car 

show. You can always walk up to any 

car owner/driver/mechanic and engage 

in a fun conversation about their car 

and its history. I also noticed many 

more women and younger drivers and 

fewer pre-

war cars. 

The event is 

evolving as it 

needs to. 

Every race weekend I learn more about 

cars and see cars that I have never 

seen before. The stories about the cars 

and racetracks are simply fun to hear. 

This year David Hobbs was a featured 

guest speaker at the Saturday night 

racing banquet. He presented some of 

his experiences beginning with the ‘50s 

as a race car driver and continuing 

through the ‘90s as a network broad-

caster for races. I also saw and spoke 

to B. S. Levy and heard more stories 

from his days of racing. I highly recom-

mend his “Last Open Road” series of 

books. I purchased the fourth book and 

look forward to reading it this fall. All 

and all it was a great weekend of racing 

and observing cars. I hope to see many 

of you on the 17th at John & Emily 

Testrake’s for the Concours in the 

Country.   

 

— Terry  ❑ 
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In 
an article titled, “How to bring 

new blood into the car hobby, 

according [sic] a father and his 

Gen Z son,” Joe Essid writes, 

 

We at Hemmings sometimes lament 

that the next generation of young peo-

ple have more interest in phones than 

cars; they just want to be online and, 

if socializing is needed, they can hail 

an Uber to get there. The stereotype, 

while not always true, can be self-

defeating. If we don’t cultivate a new 

cadre of enthusiasts, our hobby may 

well vanish. 

 

Generating youth interest in cars, espe-

cially classic cars, is a commonplace topic 

in automotive circles, one of the few I’ve 

been somewhat reluctant to address in 

the Growl, possibly because, well, I’m just 

not that overly concerned. 

 

There are at least two frequently conflated 

conversations going on here: the first is 

about young people having less interest in 

cars and thus the classic car hobby may 

falter; the second is about young people 

not joining car clubs (a focus I might even 

narrow to certain car clubs). These are 

different issues. Attendance at a JAGSL 

event vs. a St. Louis Cars & Coffee at 

Westport, at a CCCA vs. tuner show, or at 

a BMW show vs. air-cooled VW get-

together make the difference clear. Essid 

advises that those not interested in less-

than-classics, or less-than-expensive cars 

“put … snobbery aside and get new blood 

in the hobby.” Yet “the hobby” is really 

large, and there seems to be no lack of 

interest in cars (attend a Westport C&C for 

local evidence; search for a list of current, 

car-related shows and YouTube channels 

for national, even global, evidence). Being 

youthful is also not directly related to lim-

ited funds, an argument repeated often in 

JAGSL: first, consider 420s and XJSes and 

XJ6s – they’re not exactly bank-busters; 

second, if some attending Westport are 

any indication, there’s quite a stock of 

youth in very (very, very, very) expensive – 

and exotic – sports cars.  

 

Regardless, Essid recommends that we 

“reach out to young gearheads.” Sure. But 

notice the assumption that there’s an ex-

tant interest. In other words, it’s not about 

generating interest; rather, it’s about culti-

vating what’s there. That distinction con-

siderably impacts the two discussions I 

mention. The preserved-Packard-

enthusiast already has a connection to 

the tuned-Honda-fan, which widens what 

constitutes “the hobby.” See, “the hobby” 

generally isn’t threated; however, mem-

bership in certain car clubs (JCNA as our 

representative example) may be. 

 

The bulk of Essid’s article is an interview 

with Steve, who is building a ’79 Nova 

with his fourteen-year-old son, Carter. 

While Essid acknowledges that “father/

son partnerships are not always possible,” 

Steve/Carter not only represent one, but 

Steve also mentions that his Dad is how 

he got into cars and says that  

 

1) the engine for their project was given 

to them by “a coworker in the auto 

industry,”  

2) the heads by an old “buddy … working 

[at] GM” (and reconditioned by a child-

hood friend studying in an automotive 

program),  

3) the tires by “a long-time friend who 

owns a transmission shop,” and  

4) the paint by another childhood ac-

quaintance – this time “a neighbor-

hood automotive refinisher.”  

 

Tell me you see the problem with this ex-

ample if the goal is “to bring new blood 

into the car hobby.” It is a cultivation of 

interest, perhaps, but doesn’t seem to be 

generating it. Ultimately, Steve advises, 

“For the younger generation I would sug-

gest finding a project and just start going 

at it” and “for the older generation, … go-

ing the extra mile to help the newcomers.” 

Good advice (however painfully general), 

but limited in application, which brings me 

to JCNA. 

 

Club:  Youth Recrui tment  
 

JCNA has a “youth initiatives resources” 

section on its website (well, at least it did 

at the time of this writing – one never 

knows, day to day, with these things), and 

the topic of youth interest has frequently 

been given a nod in Jaguar Journal. Now, 

I’m not saying that there isn’t good advice 

offered by JCNA. There is. However (yeah, 

you saw that coming), “forming a club 

committee” about youth-oriented initia-

tives might seem to make sense (in the 

most vague way imaginable), although 

making sure that such a committee 

“includes some young people who are in 

their teens or twenties” is rather problem-

atic if there aren’t any already. (In JAGSL’s 

case, we’d have, like, what, one?) And I’ve 

much to say about young people’s im-

mense interest in serving on committees, 

but I’ll spare you. JCNA also suggests 

“mak[ing] the membership meetings more 

youth-friendly” by “introducing audio-

visual aspects” (I’m already saying in my 

head, “Seriously?!” and reminding myself 

to edit “Seriously?!” out of the Growl if it 

accidentally gets typed). As an example, 

JCNA offers “PowerPoint with embedded 

photos.” (I’m also saying in my head, you 

must be joking, and this time I’m not even 

remotely concerned if the thought appears 

in print, because they must be joking. I 

mean, nobody needs to be reminded that 

young people absolutely adore PowerPoint 

and on an intense, visceral level, but 

JCNA’s reasoning that “youth-oriented 

culture … focuses on ‘active’ versus 

‘passive,’” aggravates me: PowerPoint is 

not active. It’s a visual aid for a lecture-

presentation generally used for passive 

listeners. OMG.) I give them marks for 

consistency, though since JCNA also advis-

es that clubs invest in “A/V equipment” in 

part to make this happen. Here’s the 

thing: if you use the phrase, “A/V equip-

ment,” you’ve already got a problem if 

your goal is to reach “the younger 

set” (the latter is also JCNA’s phrase, not 

mine … and their reference to young peo-

ple also as “younger folks” again makes 

me think, really?!). I would be remiss if I 

didn’t point out that JCNA at least refers to 

using YouTube actively, which is some-

thing that appeals to younger people (and 

quite a few non-youthful JAGSL members, 

I should add, if the number of YouTube 

links sent to me is any indication!). And at 

least mentioning YouTube specifically is 

better than the solution to all things 

younger-generation suggested by those of 

older-generations – the general call to 

“enhance social media” presence or  

whatever-the-!#$*. Sigh. 

 

Hobby:  Do Nothing  
 

You may not unreasonably be asking now, 



“Well, Matthew, then what do you sug-

gest?” That’s fair, but I remind you that 

that wasn’t my objective, which you’d 

know, if you’d bothered with my first para-

graph (“But we didn’t.” Yeah, I know – 

hence, “not unreasonable.” Still, I’ve got 

you covered.) I’ll first repeat that I’m not 

overly concerned. I don’t think “the hobby” 

is endangered. There’s way too much car 

media to consume (television and maga-

zines – even books! – and way more stuff 

on the Interwebs) available to indicate oth-

erwise; there are far too many events that 

generate abundant attendance to suggest 

decline. Far too many ridiculously lucrative 

automotive auctions. Even if we go all elec-

tric (another argument made about the 

death of “the hobby”), there will be new 

models to fawn over. My suggestion is to 

do nothing if the goal is to preserve “the 

hobby” generally, which is to say maintain 

interest in automobiles. Interest can be 

contagious. 

 

Do Nothing.  Enjoy.  
 

If “the hobby” isn’t imperiled, then it must 

be that there’s concern about recruiting 

younger members for car clubs (and even 

then, if we’re being honest, we’re probably 

talking about specific car clubs – like JCNA 

and CCCA and others, where the popula-

tion trends older in part in relationship to 

their marques). A question not oft ad-

dressed is why we care so much about 

recruiting younger members, likely be-

cause the answer is always assumed – so 

that the clubs can continue. Sure. And why 

want that? I don’t think it’s for the auto-

mobile or marque history 

for itself: Jaguars 

will be 

pre-

served (Minerva has been; Moon has; AMC 

has; Studebaker has; Packard has; De-

lahaye has; Talbot Lago has; Saab has – 

point made?) Let’s, then, separate the 

Club from our Jags for a moment, because 

we don’t need the former to enjoy the lat-

ter, if we’re being honest. There must be 

concern about recruiting young members 

to the Club, because it is a way to … 
 

• have fun with cars that often don’t have 

that much use; 

• meet new friends and socialize with 

them; 

• socialize with people who have been 

vetted (what are the preconditions to 

enjoy this marque in this way?); 

• talk about what we’re enthused about 

and geek out with fellow fans; 

• assist in knowledge and resource shar-

ing and maintain a community of help-

ers; 

• preserve a space in which we feel im-

portant and knowledgeable (hey – I did-

n’t promise to keep my soft gloves on 

writing this list); 

• show off our possessions, perhaps es-

pecially in competition with others 

(gloves now off); 

• not do the work of the club but still be 

able to enjoy the fruits of past labor, 

passing the responsibility of what we’ve 

created and/or maintained to someone 

else while still reaping the benefits 

(gloves dropped). 

 

If our desire is that we club members can 

still enjoy being members of our clubs … 

well, we already have that, right? Correct, 

membership may dwindle, but (forgive me) 

if you’re one of the older members of these 

clubs, then it’s not really your problem. It’s 

the problem of the current, younger mem-

bers. But if there are no current younger 

members … then there isn’t a population 

to have that problem, so why are we focus-

ing on recruiting them? (This is why people 

don’t like logic.) Maybe it’s because we get 

such pleasure out of the club that we want 

others to be able to experience it. Seems 

selfless enough. Simultaneously seems 

pretty selfish. (This is why people don’t like 

paradox.) Or maybe it’s because we want 

our treasured Jaguars (or cars of another 

marque) to be preserved and valued. They 

will be. Well, maybe not yours specifically, 

but interest in the Jaguar marque (and 

others) isn’t going anywhere. Examples 

may become rarer, but they’ll be there, and 

Jaguar’s history is secure. If the concern is 

about your car specifically, well, I direct 

you to that selfish comment a few sentenc-

es ago (and if it’s the monetary value of 

your car that you’re concerned with, look at 

that selfish comment yet again). Why 

should we assume that which we are in-

vested in, obsessed with, should be the 

investment and obsession of others?  

 

If you want my advice, and I don’t assume 

that you do, it’s this: Enjoy it while you can 

for you. Preserve it and share it in case 

someone else wants to partake in that 

experience. Maintain the possibility, but 

don’t fret over it. (And, BTW, young people 

do not live wholly through social media 

and they are not solely interested in 

their devices.)   
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Jim Hendrix forwarded to me a story 

from AUTOMOBILE Newsletter (don’t 

know, although it says that it’s part of 

MotorTrend Group) titled “Retro Drive: 

1966 Jaguar XJ13, Unrealized Le Mans 

Racer” for which the caption, after re-

minding us of the (well-known) fact that 

the XJ13 never raced at Le Mans, 

reads, “we drive the one-of-one race 

car to see if it would have had a chance 

at the podium” for which there could 

unambiguously be no serious conclu-

sion. I don’t really know what they con-

cluded, though, as the newsletter was 

so crammed with trackers that I could-

n’t even. (Not making this up: even the 

link to the privacy policy was a tracker.) 

I must admit, though, that another one 

in the string of half-a-dozen titles gener-

ated more interest to me – “Buy a 

Camry XLE V6 or Buy [a] 2020 Mer-

cedes-Benz A220.” Given a choice be-

tween the two, I’d take a Honda Accord. 

 
 

 

   
 

If you’d like to support JAGSL and the 

Growl, and share an image of your Jag-

uar (in the form of a glossy, color cen-

terfold) you can: $99.00 for a month’s 

run, includes online and in print. For 

details, contact Allan Ellis: 
 

<allanthegrowl@gmail.com> 

 

Bob Duddy also forwarded a link, this one 

to David L. Scott’s “Mourning the Manual 

Transmission,” published in The Wall 

Street Journal. The opinion piece starts 

with Scott’s mention of his first car, a ’57 

Bel Air ragtop. He says that he “treasured 

that car and six decades later it occasion-

ally pops up in [his] dreams.” He then in-

troduces the car’s “burden” of an auto-

matic transmission, saying something 

about how a “high-school male” (in an un-

necessary moment of gendered exclusivi-

ty) needed a car with a manual transmis-

sion and (in a moment of unnecessarily 

ageist stereotyping) that automatics are 

for “parents and grandparents.” I’m pretty 

sure the commentary continues, but to 

confirm that, I was told (as the article’s 

black text gracefully faded into the white 

background, quickly becoming purposeful-

ly illegible) that I’d need a WSJ member-

ship. I decided the introductory offer of $1 

per week for 12 weeks was far too steep 

(even if I could “cancel at any time”) be-

cause the enticement to join started with 

“During this uncertain time” … and I can’t 

get over how many people seem to have 

the ridiculous notion that we lived in  

certain times previously. 

 

<wsj.com> 

 

Jim Hendrix forwarded me a second link 

to a Hagerty article, “Unforgettable Mo-

ments from the 24 Hours of Le Mans,” in 

which Kirk Seaman summarizes just 

what the title suggests, in part because 

“the race has only been held outside of 

June three other times including this 

year,” a COVID-19 postponement, if that 

wasn’t obvious (riots, strikes, and a 

world war accounted for the others). The 

article briefly recounts Jaguar’s success 

in the ‘50s, and in particular with the  

C-types, which “were the first cars 

equipped with disc brakes to not only run 

at Le Mans, but … also [to] be … so 

equipped to win a race anywhere.” The 

topic of Jaguar braking serves as a tran-

sition, then, to the infamous 1955 race, 

during which “a Mercedes-Benz 300 SLR 

driven by Pierre Levegh scythed through 

the crowed, killing somewhere between 

80 and 84 spectators and injuring at 

least 180 more.” Seaman indicates 

(after his superb and disturbingly de-

scriptive use of “scythed”) that “the trag-

edy began when driver Mike Hawthorn in 

his Jaguar D-Type swooped in front of the 

Austin-Healey driven by Lance Macklin. 

While Hawthorn braked hard to enter the 

pits, Macklin swerved hard to the left to 

avoid Hawthorn only to pull into the path 

of Levegh’s Mercedes, which was travel-

ing in excess of 125 mph.” Yikes. 
 

<hagerty.com> 
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If you poke around the internets, you’ll find several articles 

(including a mercifully short one by Dalvin Brown for USA Today) 

about Jaguar Land Rover and Cambridge University’s patented 

“Predictive Touch” consoles for automobiles. The screens are 

gesture controlled. The voice in my head (no, not that 

one – the other one) did, in 

fact, cry out when the 

tech was referred to as 

“touchless 

touchscreens” (I 

can’t even). Brown 

describes the tech-

nology “guessing 

where a driver intends to tap 

a screen.” Seems to me something 

rather more than guesswork is necessary for controls, but what 

do I know? “The theory is,” Brown explains, “that it would ena-

ble motorists to pay more attention to the road and less atten-

tion to buttons and glass monitors while driving.” Sure, although 

how about take out glass monitors altogether and have, you 

know, tactile buttons and dials for which you don’t have to re-

move your eyes from the road at all? “Testing showed the tech-

nology could reduce a driver’s touchscreen interaction time by 

up to 50%,” but I imagine another 50-150% (or more) time is 

added because of the technology’s “guessing,” which likely 

causes one to address the screens more frequently (right?). 

Brown then mentions that Predictive Touch also solves the 

problem of “when you’re on a bumpy street and it’s hard to tap 

the correct area on a touchscreen.” So would, you know, actual 

buttons. The developers also had in mind “touchless monitors 

to ‘reduce the spread of bacteria.’” Well, tactile controls would-

n’t solve that problem – I guess you got me there! (Because 

bacteria spreading through one’s personal vehicle has probably 

been an enormous problem that I’ve not heard anything about 

in the last century plus of automotive development.) Hey, JLR/

Cambridge: I suppose the steering wheel and door handles 

would also be touchless? (They didn’t say, specifically.) And 

Brown mentions that JLR said in a press release that “In the 

‘new normal’ once 

lockdowns 

around the 

world are 

lifted, a 

greater 

empha-

sis will be 

placed on 

safe, clean mobili-

ty where personal 

space and hygiene will carry premiums.’” You know, JLR and 

Cambridge, COVID-19 generally spreads through the @#$)% air 

(although to their credit, that’s probably not very well known 

given that they’re in the little backwoodsy place called the 

Earth, and probably missed the horrific lack of media attention 

about SARS-CoV-2’s preferred method of transmission.) My 

(must be) stupid thinking is that until we move to car pods that 

pick one up and drive automatically, I know what gesture I’d use 

to express to my car if it had a touchless touchscreen. I and it 

are so thankful it doesn’t. 
 

<usatoday.com> 

 

Angus Williams, in an article published in the East Anglian Daily 

Times, reports that Suffolk Sportscars – which makes replica 

SS100s, C-types, and XK 120s, “has gone into liquidation partly 

due to a legal wrangle with Jaguar Land Rover,” 

who “threatened to 

take the company 

to court over 

copyright in-

fringement.” 

JLR apparently 

had no com-

ment on the 

matter. Suffolk 

Sportscars “confirmed that Jaguar had threatened legal action” 

but offered no details, and the liquidator said that the compa-

ny’s demise was due to “a combination of factors” including 

that they “just ran out of cash” and also “Covid-19.” 

 

A glance at the Suffolk Sportscars website (still active at the 

time of this writing) reveals what appears to be pretty darned 

beautiful Jaguar-like possibilities if one is interested in a largely 

Jaguar-running-gear SS100 and C-type, or a modernized XK 

120. Here’s the thing, though: in one instance, the company 

claims of the Suffolk SS100 that “William Lyons” is the 

“designer,” which is kind of true. In another instance, they 

claim, “Led by increasing customer demand, we are now 

pleased to offer the remanufactured Suffolk XK120. This stun-

ning car had many successes from Daytona to Le Mans and 

many competition events in period.” I guess, but it wasn’t really 

the Suffolk XK120 that had successes, it was the actual Jaguar. 

One can only imagine how the Suffolk XK120 would have per-

formed against period competition, what with its original (but 

restored) chassis, and “up-rated suspension, steering and 

brakes, and even electric power steering,” “a beautiful new alu-

minium body,” and “4.2 litre engine and 4-speed overdrive gear-

box with all the Suffolk reliability and performance up-

grades.” On the one hand, given 

the rarity of 

SS100s and 

C-types, 

it’d be 

nice 

for the 

(super 

wealthy) to be able to 

procure one (because 

the super super wealthy can likely get an original SS100, if not 

C-type). On the other hand, the mixing of actual Jaguar stuff with 

Suffolk stuff (like the Lyons design/racing history claims) does 

seem like an uncomfortable merger (hence JLR’s attention?). 

 

But either way, if you have that kind of talent … why not create 

something new rather than replicas of what has been? Probably 

name recognition. And built-in desirability. And a (false?) claim 

to established history and reputation. And availability of parts. 

And (problematic if not explicit) suggestions about authenticity. 

Hmm … I guess a lot of reasons, then, now that I ponder it. 
 

<eadt.co.uk> | <suffolksportscars.com>  

https://www.usatoday.com/story/money/cars/2020/07/25/jaguar-land-rover-touchless-car-tech-post-covid-world/5509868002/
https://www.eadt.co.uk/business/suffolk-sportscar-manufacturer-goes-into-liquidation-1-6821568
https://suffolksportscars.com/
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I went to Home 

Depot the 

other day to pick up one eight-foot long 

two-by-four.  When the cashier announced 

that it was six dollars and some change, I 

was flummoxed! Someone had told me 

that lumber prices had escalated during 

the pandemic because everyone is staying 

at home and working on house projects: 

decks, bathrooms, additions, and kitchens 

… dog houses … whatever. It makes 

sense, I guess. But I still hadn’t expected 

the price of a two-by-four to double to a 

two-by-eight! 

 

I’ve also seen plenty of postings on Face-

book about the progress people are mak-

ing on their car restorations. I was particu-

larly intrigued with a guy restoring a Jagu-

ar Mk 2 who posted better than seven 

hundred pictures. It looked like he had his 

hands full replacing the lower third of the 

entire car. I commented, “This would drive 

me crazy!” He was like, “Meh.” Another 

restorer posted a picture of all the rusty 

bits he had removed from his MGB. The 

more than a hundred pieces were all per-

fectly displayed on a tarp. This redefines 

the phrase “shakedown run.” 

 

The other night after watching a rerun of 

“The Waltons,” I took inventory of the pro-

ject progress that I’ve made in the last six 

months. I have twelve cars, loosely speak-

ing (very loosely): ten Jaguars, one MG, 

and one Chevrolet. I’m going to add a 

2003 Mercury Mountaineer to this list 

because, well, it really is a project that is 

pandemically progressing. 

 

The Jaguar collection is a motley crew: 

four XJ6s, two 420s, one 420G, one Mk 

VII, one XKE, and one XJ40. Most of them 

don’t run and the ones that do don’t run 

either. At least not in any way that would 

be readily recognizable as running. So 

what’s the story? 

 

1) My 1967 XKE coupe (yes, I actually do 

have a real XKE, not just a mythological 

one) has been 

in the 

hands of 

Chuck 

Hadley at 

Mono-

coque 

Metal-

work in 

Elkton, 

Mary-

land since 2017. He’s the guy! When I 

was in Connecticut last August, I called 

him and floated the idea of swinging by 

his shop on the way back to St. Louis to 

hopefully “enhance compliance.” He 

thought it was a great idea but the prob-

lem being … he wasn’t there. Because of 

the pandemic, he was spending most of 

the summer with his family on the St. Law-

rence Seaway somewhere. He admitted 

that progress on the restorations currently 

in his shop had come pretty much to a 

standstill. Not really knowing how these 

things work I asked, “Do I need to send 

you some more money?” He said, “Nope. 

We’re all good. The business is in good 

financial shape, I just don’t want to be in 

the shop with the other guy. I need the 

other guy to get your tub on the frame 

table.” I like Chuck; I trust Chuck; I’m go-

ing to wait for Chuck. In an email he sent 

out the other day, he promised that real 

progress would be made in the fall. Hope 

springs infernal. I also talked to Bill Terry 

about doing the machine work on the 

block and head. He was most agreeable 

except one tiny little difficulty: he was 

headed into back surgery. I was disap-

pointed until he said, “Call me in a couple 

of weeks. The doctor said I’ll be able to 

come into the shop with a back brace.” 

This is pandemic progress! 

 

2) Of the two 420s I have, Seymour (the 

maroon colored one) woke up with no 

brakes last fall. I decided to put him to 

bed in garage number two, certifiably 

brakeless. Just a few weeks ago, I bribed 

Jeff Homsher to 

take a look and 

promptly 

called 

AAA. He needed a new brake 

master cylinder and several forced fluid 

pumpings before feeling better. But then 

the battery needed replacing … and the 

front right tire went flat. Typical Jaguar 

skullduggery. Jeff calls and says, “I don’t 

care if you ever pay me just come and get 

this car!” Perfect! Christi drops me off, 

Seymour starts up (sort of) and off we go. 

Headed home, the fuel pump acts up and 

I quickly switch tanks. As home grows 

closer, I find myself switching back and 

forth between the tanks and decide to 

stop at QT and fill up. Up the hill, right 

around the corner from my house and 

Seymour burps and quits. Another call to 

AAA. Next morning, he starts right up. And 

the next morning he starts right up. After a 

call to Jeff, I decide to put Seymour to bed 

in garage number two for a long winter’s 

sleep. I tell myself, “Well, this is about all 

you can expect for progress during a pan-

demic.” 

 

3) The 1990 XJ40 should be a breeze. I 

bought a new battery (I had to find financ-

ing first: a Diehard requires that you live 

longer just to pay for it), a new set of tires, 

and a full tank of gas. I even convinced 

Christi that she could drive 

it. She drove it for 

a week and 

then, 

while it 

was 

simply 

idling in the parking lot, it quit. It turned 

over but wouldn’t start. Another call to AAA 

and the lady who answered asked, “Hi Mr. 

Ellis … which Jaguar is it this time?” The 

XJ40 was throwing codes: Fail 39, Fail 33. 

I cleared the codes and put a call into 

Bonjour Stunson. How long is the wait, Mr. 

Stunson? Two weeks was the reply. I felt a 

little like Tom Hanks in the “Moneypit.” 

The next morning, the XJ40 started right 

up, and I pulled it into garage number one. 

This is pandemic progress. 

 

4) The Koogler Jag, a black 1985 

XJ6, has not disappointed 

me. Well, I know 

it needs a 

whole new 

exhaust (the 

first diagnosis 

was that it 

needed a muffler 

clamp) and is missing an AC compressor, 

but the thing really is a runner. Just in the 

last week I drove it to Ste. Genevieve and 

back and then to Jackson, Missouri and 

back. Of course it only has the left side 

gas tank working so I only get about a 

hundred miles out of it before I have to 

stop. But its plumbing agrees with mine so 

I’m happy. Christi really likes this car ex-

cept for the fact that if she wants to go 

anywhere in it with me driving, she has to 

sit in the back seat because the front pas-

senger door will not open. (The previous 

twenty-two words should have dashes 

between them signifying that they should 

be read as one word in one breath like 

supercalifragilisticexpialidocious, but I just 

can’t.) I try to reenact “Driving Miss Daisy” 

and encourage her to practice “the 

Queen’s wave.” It’s about what I’ve come 

to expect this year: pandemic progress. 

 

What about the rest of the cars? Ain’t no-

body got time for that!  



Y 
es, I’ve quoted it elsewhere in 

this issue, but here ‘tis again: 

“We at Hemmings,” Joe Essid 

says, “lament that the next generation 

of young people have more interest in 

phones than cars.” He recognizes the 

accusation as merely a 

“stereotype” (and it is), calling the label 

potentially “self-defeating” if we put too 

much stock in it when thinking about 

fostering interest in cars. Jaguar Land 

Rover – among other manufacturers – 

are taking a curious approach to the 

dilemma: rather than promote interest 

in cars, why not make cars devices? 

Brilliant! 

 

Writing for MotorTrend, Nick Yekikian 

reports of the new F-PACE, “While the 

updates to the exterior are standard 

fare for a mid-cycle refresh … [t]he F-

Pace’s infotainment undergoes a big-

time redesign. Where the funky, re-

cessed touch screen once lived now 

resides a practically bezel-free 11.4-

inch touchscreen that rivals the likes of 

the Tesla Model Y’s. It floats neatly 

above the dashboard and is slightly 

curved to optimize viewing angles and 

reduce glare.” Super. Because as I have 

often claimed, what truly makes for a 

Jaguar driving experience is a 

bezel-free touchscreen. What’s 

shocking is why such a feature 

has been so sadly absent in all 

models throughout Jaguar’s 98

-year history. To JLR, I say: 

It. Is. About. Time. 

 

“Jaguar claims,” con-

tinues Yekikian, “the 

new screen is up to 

three times brighter 

and 48 percent larger 

than the one it replac-

es.” Right! Because 

what we’ve always 

needed to really spice 

up (especially the night) 

driving experience is a 

brighter and larger screen to 

keep us away from the mundane, frus-

trating reality around us (such as pe-

destrians, other cars, traffic lights – all 

those things that ruin the driving experi-

ence). What’s more, the screen “also 

hosts the next-generation of Jaguar in-

EDITOR’S IDLES: Matthew Johnson 

YES, there’s still MORE: “Apple CarPlay 

and Android Auto are standard, and the 

setup even connects with Microsoft 

Outlook and Google calendars to help 

keep track of appointments and major 

events.” Where have these features 

been all our lives!? Microsoft and 

Google have only ever made lives better 

and more convenient, saving time and 

energy that contributes to our lives of 

comparative leisure – creating more 

time for family, hobbies, and general 

well-being for all. They accomplish this 

by instituting technologies that help us 

complete tasks, never allowing the 

technologies themselves to become 

tasks. Stupendous! We can add to the 

cherished driving experience more of 

our own corporate and/or institutional 

commitment and extend our productive 

hours (while simultaneously offering 

more information about our life habits 

to those entities constantly striving to 

make our lives better and, let’s just say 

it, happier.) Never again will our driving 

experiences force us to escape produc-

tive life – we can just bring our work 

with us on the open road, where sched-

uling our next appointment becomes 

part of the fun. How crazy wonderful the 

world has become. Such delight. 

 

You might think that car man-

ufacturers’ strategies are 

designed to reach a young-

er customer, what with 

“youth culture’s” ob-

session with devic-

es. But what’s ac-

tually going on is 

the revealing that 

it isn’t just some 

assumption 

about young peo-

ple. That stereo-

type is a defense 

mechanism, per-

haps denial – that 

adults are overly 

preoccupied with 

their devices, too. If 

the infotainment system is what de-

fines your driving experience, you’d be 

far better off playing Forza or Need for 

Speed – they’re safer, more fun, and 

FAR more economical (and on  

numerous levels).  

need to ask here is that if the F-PACE 

has seating for five, why just the pairing 

of two smartphones? Next year, JLR! No 

need to credit me, even if you heard it 

here first.) 

fotainment.” FANTASTIC: The more the 

driving experience resembles Mario 

Kart, the more appeal will be generated 

in the automotive hobby generally, and 

the Jaguar marque specifically – of 

that, we can be certain. 

 

Why, yes, there’s more. In case custom-

ers are worried that their new automo-

biles are not quite device-like enough, 

the F-PACE “supports the pairing of two 

smartphones at once and features over

-the-air updates.” Yes, yes, and more 

yes – because updating of firmware is 

always something I’ve wanted handled 

automatically, given that it is only ever 

productive, necessary progress that 

contributes to better security, safety, 

reliability, and the user experience. My, 

my, if only the screen itself could grow 

larger and brighter with over-the-air up-

dates! Ah, if only! (The real question we 
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11714 ST. CHARLES ROCK RDST. LOUISMO63044 

Intersection of Hwy70 and St Charles Rock Road 1 mile west of the airport  

CONTACT JEFF AT: 314.348.5774 or JEFF@ITSALIVEAUTO.COM 

WE BUY, SELL, RESTORE & REPAIR CLASSIC  

EUROPEAN SPORTS CARS & MUSCLE CARS 
 
• FROM SIMPLE REPAIRS to ROTISSERIE RESTORATIONS 

 

• STATE-OF-THE-ART EQUIPMENT & OVER 70 YEARS EXPERIENCE 

 

• AFFORDABLE RATES ($55.00/HR BODY & 
$65.00/HR MECHANICAL) 

Have a classic car you want restored?  For your convenience, 
we’ll come to you and transport your car with our rollback! 

CONVENIENCE—VALUE—QUALITY—RESPECT  

mailto:jeff@itsaliveauto.com
https://www.facebook.com/ItsAliveAuto/


The Jaguar’s Growl 

c/o Diana Schlueter 

JAGSL Secretary 

840 Rambling Pine Drive 

St. Charles, MO 63303 



First tag. (Please print your name clearly, as this is what will  

appear on your name tag). 

Second tag. (Please print your name clearly, as this is what will 

appear on your name tag).   

Third tag. (Please print your name clearly, as this is what will  

appear on your name tag).  

Name: 

 

Spouse: 

 

Address: 

 

City: 

 

Phone #s  

 

Email: 

Member benefits: 

 

• Attend social events 

• Attend the annual "dinner gala" 

• Celebrate JAGSL at its birthday party 

• Join us for monthly events (shows, drives, meals, other get-

togethers) 

• Enter your Jaguar in local, regional and national Concours 

d’Elegance competitions (or don't enter a car ... just attend 

the shows!) 

• Attend other local car shows and automotive events 

• Embark on road rallies 

• Learn from experts in tech sessions 

• Earn points by attending activities and hosting events -- good 

for prizes each year 

• Receive the monthly club newsletter, The Jaguar's Growl 

(print & digital) 

• Become a member of the Jaguar Clubs of North America 

(JCNA) 

• Receive a subscription to JCNA's bi-monthly magazine, Jaguar 

Journal 

• Receive significant discounts on new Jaguars (no kidding!) 

• And, best of all, experience camaraderie with great, fun-

loving, automotive enthusiasts! 

 

Consider ... you do not need to own a Jaguar to join JAGSL: the 

club welcomes all Jaguar enthusiasts! 

  

 

If you would like to purchase a JAGSL name tag, please complete this order form and mail it with a check, made payable to Gary Schlueter, 

for $15.00 for each tag delivered in person at the next JAGSL event. If you wish to have the tag(s) mailed to you, please contact Gary before 

sending a check to determine additional amount due for shipping. (You can contact Gary at 314.606.0025.) 

 

Gary Schlueter, 840 Rambling Pine Drive, St. Charles, MO 63303 

APPLICATION FOR JAGSL/JCNA MEMBERSHIP 

Membership fees: 

$63 per year for an individual membership 

$68 per year for a membership including partner (carries an additional vote) 

$32 for partial membership when applying after June 1st 

$23 for young enthusiast membership, up to age 25 ($11 after June 1st) 

We look forward to your support and participation.  

Note:  Single membership carries 1 vote (add $5 for additional vote). 

 

Make checks payable to JAGSL and send to:  

Diana Schlueter 

JAGSL Membership Chair 

840 Rambling Pine Drive, St. Charles, MO  63303 

636.477.1763 

__________________________________________________ 

 

__________________________________________________ 

 

__________________________________________________ 

 

________________ State: ____________ Zip: ____________ 

 

Home: __________________ Mobile: ___________________ 

 

__________________________________________________ 

Jaguars owned (optional): _____________________________________ 

 

                                            _____________________________________ 

 

                                            _____________________________________ 

 

Referred by (optional):      _____________________________________ 

JAGSL NAME TAG ORDER FORM 

Total enclosed ($15 x # of tags = $) 

(+ shipping, if applicable) 

 

$ ____________________________ 

First tag clasp: 

 

Pin:      

 

Magnet: 

Second tag clasp: 

 

Pin:      

 

Magnet: 

Third tag clasp: 

 

Pin:      

 

Magnet: 


